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The vision of those under 25 is quite different !
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Education is a key aspect of the approach...

59,6%
+56,2% :

.
e,

0,9%0

e 020

Agree strongly Agree Disagree Disagree strongly

Bl All Respondents ©ELess than 25

(decantercom



. s
PETLL e,
.* ‘e
. .

. »
o %
: 46,4%0 :
L ’ LA
[ K]

. o*

24,4%0
14,7%
{4,000
O
Health Culture Enjoyment Responsible All

Behavior

B All Respondents

decantercom



2,0% 1,796

Agree strongly Agree Disagree Disagree strongly

Bl All Respondents ©ELess than 25

(decantercom



34,2%0

5,4% 8,7%
e - e B
Agree strongly Agree Disagree Disagree strongly

B All Respondents

decantercom



55,4%

23,3%

15,3%0
6,0%0
e
Agree strongly Agree Disagree Disagree strongly

B All Respondents

decantercom



Parents Schools The State

B All Respondents MELess than 25

(decantercom



1,290 3:6%
|
Agree strongly

i 56,6%

50,8%0

28,1%0

26,3%0

19,3%0
14,1%0

Agree Disagree

Bl All Respondents ©ELess than 25

(decantercom

Disagree strongly



34,1%0

28,1%0

4,4%
B 090
Agree strongly Agree Disagree Disagree strongly

Bl All Respondents ©ELess than 25

(decantercom



51,1%

30,3%0

2.,4% =,3%0
,4%0
—

Agree strongly Agree Disagree Disagree strongly

Bl All Respondents ©ELess than 25

(decantercom



